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Overview

• Consumer survey results
• MSC program
• Likely trends in consumer behavior
• Other market drivers on seafood industry



The online survey is run: 

• from January – March 2024
• in 23 countries
• with 27,000 general public
• of which 20,308 are seafood 

consumers

GlobeScan conducted the fifth wave 
of a global research study into 
consumer perceptions. 

2024 GlobeScan seafood consumers 
survey
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Consumer survey results

What should Marine Stewardship Council do?
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Protection of fish populations

Work with big industrial fisheries to improve their fishing practices

Explain to consumers what sustainable seafood is

Protection of the ocean wildlife, birds, and endangered species

Awareness-raising of the environmental impacts of overfishing

Setting strict requirements and standards for sustainable fishing

Making sure there are more sustainable seafood options for consumers to buy

Work with smaller traditional fishers and fishers in developing countries to improve fishing practices

Influencing governments/policymakers on how nations share ocean resources / fishing quotas

Helping to reduce carbon emissions in the seafood industry

Work on improving workers' rights and working conditions on fishing boats

Promotion of healthy eating and healthy seafood diets

Give recipes and cooking tips for sustainable seafood

Other

Don't know / none of the above



Overview

• Consumer survey results
• MSC program
• Likely trends in consumer behavior
• Other market drivers/actors on seafood 

markets



MSC program
Fisheries that meet the MSC 

Standard are independently certified 

as sustainable

Retailers and 

restaurants choose MSC 

certified sustainable 

seafood

A traceable supply chain assures 

consumers that only seafood from 

an MSC-certified fishery is sold 

with the blue MSC label

Consumers preferentially purchase 

seafood with the blue MSC label

Market demand for MSC 

certified seafood increases

More fisheries choose to 

improve their practices and 

volunteer to be assessed to 

the MSC Standard
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MSC program

• Version 3.1, which is now 
released, has specific 
requirements for 
independent monitoring in 
fisheries

• All MSC certified fisheries 
must transition to this 
version by November 2030

Fisheries that meet the following 
requirements:

• operating on the high seas 

• interact with endangered, 
threatened or protected species, or 
turtles and seabirds

• managed by a Regional Fisheries 
Management Organization

Must have 30% of trips 
independently monitored (onboard 
observers or electronic monitoring). 
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Likely trends

Increased cost of living globally 
drives people to purchase shelf-
stable, affordable options.

Canned tuna is one of those 
options. 
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• NGO partnerships and campaigns
• Legislative changes
• Industry initiatives
• Seafood ratings



Other market drivers - campaigns

• Tuna Transparency Pledge: Initiative started by The Nature Conservancy 
to support independent monitoring across all tuna fisheries

Goal: 100% on-the-water monitoring of tuna fisheries by 2027

Walmart, Albertson’s, and Thai Union are among those companies who 
have signed on. They will source only from fisheries that meet the goal 
after 2027.  



Other market drivers - ratings



How well do consumers think the following groups are contributing to protection of the 
ocean?

Other market drivers/actors



Thank you
www.msc.org/tuna

Marin.hawk@msc.org 

http://www.msc.org/tuna

