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e Other market drivers on seafood industry



2024 GlobeScan seafood consumers
survey

GlobeScan conducted the fifth wave
of a global research study into
consumer perceptions.

Globe v
Scana™

The online survey is run:

from January — March 2024
in 23 countries

with 27,000 general public
of which 20,308 are seafood
consumers




Consumer survey results

O
91%

feel worried about

the state of the
world's oceans
(89% in 2022)

Perceptions of ocean health 'agree'

Globe v/
Scana™

1,
43%

don't think their
favourite seafood will

be available in 20
years' time
(38% in 2022)

Perceptions of fish availability
‘describes opinion well
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Most concerning threats to the ocean?
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What should Marine Stewardship Council do?

Protection of fish populations | [ NGGcGcIcNINININGGGEEEEEEEEEEEEEEEEE 539
Work with big industrial fisheries to improve their fishing practices | [ IGGGcININzINTN<NEEGEGEGEGEGEE /S0
Explain to consumers what sustainable seafood is | [ [ GGG /S0
Protection of the ocean wildlife, birds, and endangered species _ 47%
Awareness-raising of the environmental impacts of overfishing | | GGczcIEGzNzNzNgNGEGEGEEEEE 47%
Setting strict requirements and standards for sustainable fishing || GcEINININEGEGGEEEEEE 459%
Making sure there are more sustainable seafood options for consumers to buy || EGcIccEGINININININININININININGEGNNEGEEEEE 43%
Work with smaller traditional fishers and fishers in developing countries to improve fishing practices || GcNEGzGNGNGEGEGEGEEEEEE 38%
Influencing governments/policymakers on how nations share ocean resources / fishing quotas || GcNEGEGNGNGNGENEGEGE 37%
Helping to reduce carbon emissions in the seafood industry [ | [ R AR S (0%
Work on improving workers' rights and working conditions on fishing boats | i | N R ? 59
Promotion of healthy eating and healthy seafood diets | i | [ A NN ? ? %
Give recipes and cooking tips for sustainable seafood | IIIIR 14%
Other | 0%

Don't know / none of the above _ 1 5%
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* MSC program

e Likely trends in consumer behavior

 Other market drivers/actors on seafood
markets



Globe v/
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MSC program

Fisheries that meet the MSC
Standard are independently certified
as sustainable
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More fisheries choose to o*
|m|pr;)tve :Telgpractlces dar;d O E a Retailers and
voluntee tho I\jSaCSSSe’cssed 3 @® restaurants choose MSC
€ andar How the MSC works with . certified sustainable
! : -
A fisheries, suppliers and ' seafood

i retailers to encourage a more

o A traceable supply chain assures

sustainable seafood market
Market demand for MSC ‘ consumers that only seafood from
certified seafood increases " 4

V.. R an MSC-certified fishery is sold
o it with the blue MSC label

©

Consumers preferentially purchase
seafood with the blue MSC label
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MSC program oA

Fisheries that meet the MSC
© Standard are independently certified
as sustainable

v A,
. . N '-‘
More fisheries choose to "
|m|pr;)tve :Telgpractlces dar;d O Retailers and
voluntee tho I\jsaCSSSetssed 3 restaurants choose MSC
€ andar : How the MSC works with _ certified sustainable
4 fisheries, suppliers and seafood

retailers to encourage a more
sustainable seafood market

o A traceable supply chain assures
consumers that only seafood from
certified seafood increases 2 ¥ 3 an MSC-certified fishery is sold

Market demand for MSC

. o with the blue MSC label

Consumers preferentially purchase
seafood with the blue MSC label



Global Retailers

Sainsburys CO
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Carrefour @ -~

Waitrose




MSC program

US Retailers

MSC

Www.msc.org

Retailers with MSC Chain of Custody

Actively promote MSC certified seafood in fresh fish counters

United €osrco

supermarekets

WHOLE

FOODS

Retailers with commitments to source

MSC Certified Products

Actively promote pre-packaged MSC certified products with
an MSC Marketing Agreement

Ahold Delhoize meiier Gpﬁ)onh ama/;"""

. Sams Club. Walmart

A SO ==

TARGET




MSC program oA

Fisheries that meet the MSC
© Standard are independently certified
as sustainable

N b,
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|m|pr;)tve :Telgpractlces dar;d O E a Retailers and
voluntee tho I\jSaCSSSe’cssed 3 ® restaurants choose MSC
€ andar How the MSC works with . certified sustainable
. . -
A fisheries, suppliers and ' seafood

i retailers to encourage a more

sustainable seafood market
Market demand for MSC ‘
certified seafood increases " 4

o'. .A'
A Lol

o A traceable supply chain assures
consumers that only seafood from
an MSC-certified fishery is sold

with the blue MSC label

©

Consumers preferentially purchase
seafood with the blue MSC label
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MSC program oA

o Fisheries that meet the MSC Standard are independently
certified as sustainable

E & e
O".
More fisheries choose to improve their Retailers and restaurants choose MSC
practices and volunteer to be assessed to certified sustainable seafood
the MSC Standard
How the MSC works with
A fisheries, suppliers and .
i retailers to encourage a more v

sustainable seafood market

Market demand for MSC certified
seafood increases

A traceable supply chain assures
consumers that only seafood from an
MSC-certified fishery is sold with the blue
i MSC label

Consumers preferentially purchase seafood
with the blue MSC label




MSC program

Acclaimed Portland chef
Gregory Gourdet prepares
for the James Beard
Foundation Awards

Consumers

QR code to MSC Canada Tuna Report



MSC program oA

o Fisheries that meet the MSC Standard are independently
certified as sustainable

E & e

O".

More fisheries choose to improve their Retailers and restaurants choose MSC
practices and volunteer to be assessed to certified sustainable seafood
the MSC Standard

How the MSC works with
fisheries, suppliers and .

retailers to encourage a more v

sustainable seafood market

A traceable supply chain assures
consumers that only seafood from an
MSC-certified fishery is sold with the blue
MSC label

Market demand for MSC certified o
seafood increases J

Consumers preferentially purchase seafood
with the blue MSC label o



MSC program

e Version 3.1, which is now Fisheries that meet the following
released, has specific requirements:
requirements for * operating on the high seas

ind epen dent monitoring in * interact with endangered,

fisheries e ond g P
* managed by a Regional Fisheries
* All MSC certified fisheries Management Organization
must transition to this Must have 30% of trips

independently monitored (onboard

version by November 2030 observers or electronic monitoring).
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Likely trends

Evolution of MSC labelled tuna volume by species, metric tonnes
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Likely trends

MSC labelled tuna by product type, 2023/2024*

Increased cost of living globally
drives people to purchase shelf-
stable, affordable options.

Canned tuna is one of those
options.

*April 2023-April 2024 forecast

M Canned M Ready meal Foodto go ™ Frozen M Chilled M Pet Food



* Consumer survey results
* MSC program
* Likely trends in consumer behavior

 Other market drivers on seafood industry
* NGO partnerships and campaigns
* Legislative changes
* Industry initiatives
* Seafood ratings



Other market drivers - campaigns

* Tuna Transparency Pledge: Initiative started by The Nature Conservancy
to support independent monitoring across all tuna fisheries

Goal: 100% on-the-water monitoring of tuna fisheries by 2027

Walmart, Albertson’s, and Thai Union are among those companies who
have signed on. They will source only from fisheries that meet the goal
after 2027.



SUPPORTUS  GETINVOLVED  WHATWEDD  ABOUTUS Q) SEARCH

Sustainable buying
decisions

WWF works with retail and wholesale seafood Skin On=Fresh

businesses to help them make responsible $2700
perkg

decisions about purchasing farmed seafood - and

to help them offer consumers more responsibly 327,00 pet kg
Farmed Seafood

farmed seafood. Businesses communicating to
FRUDUECTGF ASTRALA

their suppliers that they want responsibly farmed i
seafood has encouraged many farmers, in Australia ,r" : :
and overseas, to improve their practices and take \ O )' <
up ASC certification. 5 £



Other market drivers/actors

How well do consumers think the following groups are contributing to protection of the

ocean?

NGOs Scientists Independent Fishing National Large Shops
Certification industry Government companies
Orgs
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http://www.msc.org/tuna

